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What is Go Human?
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• 375 million impressions
• About 1 in 5 residents in the 

SCAG region recognizes 
advertising

• Advertising is at least somewhat 
to very motivating

2018 Advertising Campaign

• Data-centered strategy
• Demographics
• Language preference
• Primary collision factors

• These factors informed:
• Messaging
• Graphics
• Model selection
• Ad language

Advertising Strategy
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Advertising strategy

• Leadership Safety Symposium 
(May 1, 2019)

• Sub-Regional Safety Workshops 
(Summer 2019)

• Safety Webinars 
(Summer 2019)

• Go Human Safety Pledge 
• Kit of Parts 

• “Library” of pop-up demonstration 
materials

2019 Activities
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Thank you
Name

name@scag.ca.gov

Lindsey Hansen

Hansen@scag.ca.gov

213-236-1921


